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Bass Pro Shops acquires Sportsman’s
Warehouse & Great American Outdoors

Got an event? Send it to
frank@thefishingwire.com

By Joe Sills
from the 

Fishing Tackle Retailer 
and 

The Fishing Wire.com

Four years after Bass Pro Shops
announced plans to acquire its
top rival, Cabela’s, the Spring-
field, Missouri-based company
reached an agreement in princi-
pal to purchase another competi-
tor. This time, Sportsman’s
Warehouse comes under the ban-
ner of Johnny Morris and com-
pany.

According to a joint press re-
lease issued by Sportsman’s
Warehouse and Great American
Outdoors Group—the parent
company of Bass Pro Shops.
Great American Outdoors Group
will acquire the Utah-based big
box retailer for $18.00 per share
in a deal valued at around $800
million. The merger has already
been unanimously approved by
the Sportsman’s Warehouse
Board of Directors.
Sportsman’s Warehouse operates
112 stores nationwide. Bass Pro
Shops and Cabela’s operate 169
stores.

“We are excited to be joining the
Great American Outdoors
Group. This merger brings to-
gether the greatest brands in the
outdoor industry. As we look to

Bassmaster marshal registration opens for the Elite
Series for anglers who want to learn from the best
BIRMINGHAM, Ala. — Bass
fishing enthusiasts who want to
learn from the world’s best an-
glers while exploring legendary
fisheries are now able to register
as marshals for the 2021 Bass-
master Elite Series began on Jan-
uary 5. Plus, new for the 2021
season, AFTCO will be reward-
ing marshals with a shirt, hat, sun
mask, gift card and other items
with a total value of $100, plus a
20% off coupon for future pur-
chases.
According to past participants,
marshaling is the ideal way to
learn while enjoying a day on the
lake getting to know your fa-
vorite pro.
“Being able to see how the top
pros fish a body of water you
may fish frequently or may fish
in a future tournament is ab-
solutely invaluable,” said Rick
Moore, a retired California resi-
dent who has served as a marshal
in 23 B.A.S.S. events. “The en-
thusiasm among the Elite pros is
great, and their connection and
interaction with marshals was ex-
ceptional!

the future, the combined entities
provide our passionate associates
with greater opportunities to
serve the outdoor enthusiast. I
couldn’t be more proud of the
nearly 8,000 Sportsman’s Ware-
house associates and their suc-
cess in building our brand over
the last 33 years. We look for-
ward to a smooth transition and

building our partnership,” said
Sportsman’s Warehouse CEO
Jon Barker
.
“Today is a happy day for our
companies, outdoor enthusiasts
and for the cause of conserva-
tion,” said Bass Pro Shops
Founder and Great American
Outdoors Group Leader, Johnny
Morris. “As outdoor sports spe-
cialists with unwavering dedica-
tion to people who fish, hunt and
enjoy the outdoors, we greatly
admire the passionate team at
Sportsman’s Warehouse for their
commitment to their customers
and the sports we all love. By
combining our best practices,
our aim is to give our customers
a best-of-the-best experience
while further uniting them to

N.Y., N.Y. - The NFL playoffs
begin on Saturday and Sunday,
January 9-10, with Super Wild
Card Weekend. The addition of a
third Wild Card team in each
conference and the subsequent
expansion of the playoffs has re-
sulted in a Super Wild Card
Weekend of NFL action. For the
first time ever, there will be three
games on Saturday and three
games on Sunday to be played at
1:05 PM, 4:40 PM and 8:15 PM
ET on each day.

On Saturday, the Indianapolis
Colts play at the Buffalo Bills
(CBS, CBS All Access, 1:05 PM
ET), the Seattle Seahawks host
the Los Angeles Rams (FOX,
FOX Deportes, 4:40 PM ET) and
the Tampa Bay Buccaneers visit
Washington (NBC, Universo,
8:15 PM ET).

Super Wild Card Weekend con-
tinues Sunday as the Baltimore
Ravens visit the Tennessee Titans
(ESPN, ABC, ESPN2, ESPN+,
ESPN Deportes, Freeform, 1:05
PM ET), the New Orleans Saints
welcome the Chicago Bears
(CBS, Nickelodeon, Amazon
Prime Video, CBS All Access,
4:40 PM ET) and the Cleveland
Browns travel to face the Pitts-
burgh Steelers (NBC, Telemu-
ndo, Peacock, 8:15 PM ET).

NFL  announces playoffs
schedule for Wild Card
Weekend; TN Titans set
to play Baltimore Sunday

support conservation,” added
Morris.

Brands in the Bass Pro 
Shops Portfolio

The Bass Pro Shops portfolio has
swelled to unprecedented levels
in recent years. In addition to Ca-
bela’s, the newly-minted Great
American Outdoors Group also
owns iconic marine companies
Tracker Boats, Ranger Boats,
Nitro Performance Fishing
Boats, Triton Boats, Mako,
Tahoe, and Sun Tracker. Its ATV
brand, Tracker Off Road, is also
a key market player that lives
under the Bass Pro-owned White
River Marine Group monicker
along with its water bound
brethren.

TURNAROUND TEAMS &
CONSISTENT WINNERS
HIGHLIGHT PLAYOFF FIELD

Six playoff teams – the
KANSAS CITY CHIEFS (14-2),
BUFFALO BILLS (13-3),
GREEN BAY PACKERS (13-3),
PITTSBURGH STEELERS (12-
4), NEW ORLEANS SAINTS
(12-4) and SEATTLE SEA-
HAWKS (12-4) – each won at
least 12 regular-season games in
2020, tied with 2003, 2011 and
2019 for the most such teams in
a single postseason in NFL his-
tory.

Each of the seven playoff teams
from the AFC – KANSAS CITY
(14-2), BUFFALO (13-3),
PITTSBURGH (12-4), TEN-
NESSEE (11-5), BALTIMORE
(11-5), CLEVELAND (11-5)
and INDIANAPOLIS (11-5) –
had 11-or-more wins, marking
the second time since 1970 that
all playoff teams from one con-
ference each had at least 11 wins.
The only other occasion was the
AFC in 1980, when all five
teams had 11-or-more wins.

There are seven new playoff
teams in 2020: CHICAGO,
CLEVELAND, INDIANAPO-
LIS, LOS ANGELES RAMS,
PITTSBURGH, TAMPA BAY
and WASHINGTON.

Since 1990 – a streak of 31 con-
secutive seasons – at least four
teams have qualified for the
playoffs in every season that
were not in the postseason the
year before.

“I have been able to see many of
the new bait prototypes, learn
new techniques and receive per-
sonal tips from the Elite pros at
many tournaments. As a mar-
shal, the pros will be candid
about what and why they are
fishing a certain way. I can’t
count the number of times a pro
has had me join him on the front
deck to show how he was inter-
preting his graphs or reading the
movements of a bedding fish.”
The marshal program, created by
B.A.S.S. in 2009 as a way to at-
tract observers who would ride
along with the pros, allows peo-
ple to spend two to three days on
the water with some of the best
professional anglers in the sport.
Marshals are not allowed to fish,
but they are encouraged to take
photos, send blog posts to Bass-
master.com and serve as an extra
set of eyes for B.A.S.S. tourna-
ment officials, making sure all
rules are observed. Additionally,
marshals operate the digital
BASSTrakk scoring system that
enables fans to follow the action
in real time.

For Moore, both enforcing the
rules and chronicling the tourna-
ment are part of the benefit of
serving as a marshal.
“I enjoyed the responsibility of
being the ‘eyes and ears’ on the
water,” said Moore. “B.A.S.S.
has a long history of big bass
tournaments, and being able to
do my part to assist with ensur-
ing the sanctity of the event has
been a welcomed challenge.”
Marshal spots are available for
just $99 per tournament. Every
marshal is guaranteed to be on
the water for the first two com-
petition days. As the Elite Series
field is cut throughout the week-
end leading up to the Champi-
onship, marshals are chosen for
additional competition days
based on how early they register
for the event as well as their
video, blogging and photography
in the preliminary rounds.
“Just sitting in the boat would
make for a long day without pho-
tographing the tournament,
Skyping with the TV team dur-
ing live coverage and helping
with Bassmaster media content,”

Moore said. “And many of my
photos have also been used by
the pros for their social media
content.”
One of the 2020 season’s most
exciting clips — rookie Kyle
Welcher catching a 10-pounder
at the St. Johns River — was
shot on an iPhone by his mar-
shal, Les Cook, and has since
been reaired during television
and Bassmaster LIVE coverage.
“Kyle had a few bites throughout
the day, and I tried to make it a
point to capture all of his catches
on video, but when he said, ‘Big
one dude,’ I knew something was
different,” said Cook, of St. Au-
gustine, Fla.
Serving as a marshal at the
AFTCO Bassmaster Elite at St.
Johns River fulfilled what Cook
said had been a longstanding
bucket list activity. Having spent
earlier years fishing South
Dakota club tournaments, he was
intrigued by the opportunity of
taking a front-row seat to live-ac-
tion learning.
“I’ve always wanted to be in a
position to sit with a pro, learn
their techniques and thought
processes and become a better
fisherman myself,” Cook said. “I
wanted to go to new waters and
figure out how to fish those new
waters.”
The marshal experience appeals
to those from all walks of life
and anyone ready to gather tips

and tricks from seasoned fisher-
men.
“From the first morning with
your angler to behind the stage
with the winner on the final day,
a lot of inside stories develop
that you would never know as a
strict observer,” Moore said. “It
takes the serious bass fisherman
to a different level as a fan.”
Registration for B.A.S.S. Life
and Nation members opens on-
line January 5 and by phone Jan.
7. All other B.A.S.S. members
may register online beginning 

Jan. 12 and by phone beginning
Jan. 14. To learn more and reg-
ister for the Elite Series marshal
program, visit Bassmaster.com
or call (877) BASS-USA.
2021 Bassmaster Elite Series
schedule
Feb. 11-14, AFTCO Bassmaster
Elite at St. Johns River, Palatka,
Fla.
Feb. 25-28, Tennessee River,
Knoxville, Tenn.
April 8-11, Sabine River, Or-
ange, Texas
May 6-9, Neely Henry Lake,
Gadsden, Ala.
May 20-23, Lake Guntersville,
Scottsboro, Ala.
June 10-13, Pickwick Lake, Flo-
rence, Ala.
July 8-11, Lake Champlain,
Burlington, Vt.
July 15-18, St. Lawrence River,
Waddington, N.Y. 

Grizzlies sign guard Tim Frazier
from sports page 1
seasons (2014-20). The 30-year-
old competed in 27 games (11
starts) for the Detroit Pistons last
season and averaged 3.6 points,
1.2 rebounds and 3.4 assists in
13.1 minutes.

A native of Houston, Frazier
began his professional career
with the NBA G League’s Maine
Red Claws, where he averaged

16.1 points, 7.1 rebounds, 9.5 as-
sists and 1.66 steals in 35.6 min-
utes in 41 games (40 starts)
during the 2014-15 season. Fra-
zier was named the 2014-15
NBA G League Most Valuable
Player and Rookie of the Year
and was selected to the All-NBA
G League First Team and NBA
G League All-Star squad. He

“We are excited to be joining
the Great American Outdoors
Group. This merger brings to-
gether the greatest brands in
the outdoor industry. As we
look to the future, the com-
bined entities provide our
passionate associates with
greater opportunities to serve
the outdoor enthusiast... 

played eight more games for the
Red Claws during the 2015-16
season. Frazier is the all-time
leader in assists at Penn State
University, where he received
All-Big Ten First Team and All-
Big Ten Defensive Team honors
as a junior in 2012. He went un-
selected in the 2014 NBA Draft
following his redshirt senior year.


